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M.Cam. I* Semester (2019-20)

PAPER-1
MANAGERIAL ECONOMICS M.M. 80+20

OBJECTIVE:

This course develops managerial, perspective to econamic fundamentals as aids to
decision making under given envirormental constraints.

COURSE INPUTS:
UNIT-1 Nature and Scope of Managerial, Econamics: Cbjective of a firm; Eccnomics theory and

menagerial theory; Managerial econamist’s role ard responsibilities.

UNIT-2 Fundamental econamic concepts—incremental principle, opportunity cost principle,

disoounting principle. equi-marginal principle.

UNIT-3 Demand Analysis: Individual and Market demand functions Law of demand; determi-

nants of demand; Elasticity of damand-its meaning and importance, Price elasticity;
inoare elasticity and cross elasticity; Using elasticity ‘in managerial decisians.

UNIT-4 Theory of consumer Choice: Cardinal utility approach, indifference approach, revealed

preference arnd theory of consumer choice under risk; Demand estimation for major
consumer durable and non-durable products; Demand forecasting tech. technique.

UNIT-5 Production Theory: Production fumction-production with one and two variable inputs,

Stages of production; Econamics of scale; Estimation of production function.

PAPER - II
ADVANCED ACCOUNTING M.M. 80+20

OBJECTIVE:

The .objective of this course is to expose students to accounting issues and practices such
as maintenance of company accounts and handling’ accounting adjustments.

COURSE INPTS:

UNIT-1 Accounting for issue, Forfeited and redawption of shares and debentures.
UNIT-2 Final accounts and financial statements of campanies.

UNIT-3 Accounting issues relative to amalgamation and reconstruction of companies.
UNIT-4 Accounting for holding and subsidiary campanies.

UNIT-5 Acoounts relating to Liquidation of companies.

REFERENCES.

Beams, F.A. : Advanced Accounting, Prentice Hall, ,New Jersey., Dearden, J. and S.K.
Bhattacharya: Accounting for Management, Vikas Publishing House, New Delhi.

Engler, C.L.A Bernstein. and K.R. Lambert: Advanced Accounting, with Chicago. Fischer,
P.M.,W.J. Taylor and J.A. Leer: Advanced Accounting, South-Western, Chio. Gupta. R.L.:
Advanced Financial Accounting, S.Chand & Co., New Delhi.

Keiso D.E. and J.J. Weygand: Intemmediate Accounting, John Wiley and Sons, NY.
Maheshwari, S.N.: Advanced Accountancy- Vol.II Vikash Publishing House, New Delhi
Monga, J.R. : Advanced Financial Accounting, Mayoor Paperbacks, Noida Narayanaswamy,
R: Financial Acoounting: A Managerial Perspective, Prentice Hall of India, Delhi.

Neigs, R.F. : Financial Accounting. Tata MoGraw Hill, New Delhi.

Shukla, M.G. ‘and T.S.Grewal : Advanced Accou’ntancy, Sultan Chand & Co. New Delhi.
Warren, C.S. and P.E. Fess: Principles of Financial and Managerial Accounting, South
Western, Chio.

RECOMMENDED BOOKS: .
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Plekles and Duakerley : Accountancy
Wilson: Company Accounts



3 Diskson: Accountancy
4 J.R. Batlboi : Advanced Accounting
5  R.R.Gupta: Advanced Accounting
(S 5.M. Shukla : Advanced Accounting
A Shukla and Grewal: Advanced Accounting
B8  H Chakravarty : Advanced Accounts
g Dr.Shukla Avam Agrawal: Advanced Accountancy
. Dr.S.S. Gupta: Advanced Accounts
I. Dr.Karim,Dr.Khanuja & Pro.Mehata : Advanced Accounting
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B Basu Das : Advanced Accounting
M. Com — 1°° Semester
ImgHY fag@ vd | (YeHua — III)
Income Tax Law and Accounts (Paper - Third)
M.M. 80
OBJECTIVE
The objective of this course is to help student
understand and conceptual framework of Income tax.
Unit — I | Law relating to Income tax : Brief study of the main provisions

of the

Indian Income Tax Act. Important definitions. Income exempted
from tax, Residence and Tax liability.

Unit - II|Calculation of taxable income under the head : Salary
and House
property.

Unit - III| Depreciation and Development allowance, Calculation of taxable
Income under the head : Business and Profession, capital gains,
income from other sources.

Unit - IV | 5ot off and carry forward of losses, Deduction from gross total

Income

Calculation of taxable Income and tax ofan individual,
and Hindu undivided Families.




Unit - V | Appeals & Revisions Reference of High Court and Supreme court,

offences
& penalties, Income tax authorities.

M. Com - 1" Semester

(Canpulsory) Paper — IV (Paper Code.........)
STATISTICAL ANALYSIS M.M.: BO

OBJECTIVE
The Qujective of this course is to’ help stident leam the application of statistical tools and
techniques for decision making.

UNIT-1 Statistics - Definitions, Characteristics, Soope and Nature, Functions, limitations,
Distrust and misuse importance & Statistical Irwestigations., Classification & Tabula-
oy

UNIT-2 C[Cata Sources: Primary and Secondary, Primary data collection techniques, Schedule,
Questionnaire and interview & Sources’ of Secondary data.

UNIT-3 Dispersion, Co-efficient of variance and skewness, correlation - Karl- Bearsons ard
spearman’ s ranking method and Regression analysis, Two variables case.

UNIT-4 Probebility Theory: Probability classical, relative and suibjective probebility, Addition
and multiplication probability models — Conditional probability and Baye’s Theorem.

UNIT-5 Prcbebility Distributions - Bionamial, poisson and Nommal Distributions, Their charac—

M. Com - 1°° Semester

UNDER MANAGEMENT BOARD
(Compulsory) Paper - V (Paper Code )

ORJECTLIVE CORPORATE LEGAL FRAMEWORK M.M.: 80
The Gojective of this course is provide knowledge of relevant provisions of various laws
influencing business operations.

UNIT-1 The Companies Act, 1956 (Relevant Provisions) : Definition, types of ocampanies

Mamorancum of association; Articles of. asscciation; Prospectus; Share capital and
membership.

UNIT-2 Meetings and resolutions — Company management; Managerial remuneration; Winding
up and dissolution of campanies.

UNIT-3 The Negotiable Instruments Act, 1881 - Definition, types of negotiable instrnuments;
Negotiation; Holder and holder in due course; payment in due course;

UNIT-4 Endorsement and crossing of cheque; Presentation of negotiable instrmuments.

UNIT-5 Legal Enviromment for Security Markets: SE$I Act. 1992-organisation and dbjectives of

SEﬁI
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M.Cam. II* Semester

PAPER - VI
BUSINESS ECONOMICS M.M. 80+20

OBJECTIVE -

This course develops managerial perspective to econamic fundaQlentals’ as aids to
decision making under given envirormental constraints.

UNIT-1 Cost Theory and Estimation, economic wvalue analysis, Short and long run cost
functions— their rature, shape ard inter-relaticnship; Law of variable proportions;-law of
retums to scale.

UNIT-2 Price Detemination under Different Market Conditions: Characteristics of different
market structures; Price determination and fimm's equilibrium in short-nm and long-nm
under perfect carpetition, monopolistic ocampetition, oligopoly and moncpoly,

UNIT-3 Pricing Practices: Methods of price detemmination in practice, pricing of multiple
products; price discrimination; Intemational price discrimimation and dumping; Transfer
pPricing.

UNIT-4 Business Cycles: Nature and phases of la business .cycle; Theories of business cycles—
psychological, profit, monetary, innovation, cobweb, Samuelson and Hicks theories.

UNI-5 Inflation: Definition, Characteristics and types; Inflation in terms of davend- pull ard
ast-push factors; Effects of inflation.

PAPER - VII
SPECIALISED ACCOUNTING M.M. 80+20

OBJECTIVE.

The cbjective of this course -is to expose students to acoounting issues and practices such

as maintenance of campany accounts and handling accounting adjustments.
UNIT-1 Accounts of General Insurance Companies.
UNIT-2 Accounts of Banking Companies.
UNIT-3 Accounts of Public Utility concemns: Double Accounts System.
UNIT-4 PRoyalty accounts.
UNIT-5 Investment accounts.



OBJECTIVE -

M. Com -2™ Semester

F} e ¢g v (eeeE — vITI)

TAX PLANNING AND MANAGEMENT (Paper — VIIT)

This course aims at making students conversant with the concept

of corporate tax planning and Indian tax laws, as also their implications for
corporate management.

Unit - I | calculation of taxable Income and tax of Firm and Companies.
Unit - II Return of Income, Provisional Regular, Expert and emergency
assessment,
Re opening of assessment.
Unit - III| Concept of tax Planning ; Tax avoidance and tax evasions ; Tax
planning
with reference of location, nature and form of organization of new
Unit - IV | Tax planning to capital structure, decision dividend policy :
Inter corporate
dividends and bonus shares.
Unit = V

Preparation of income tax returns, Computation of Income
tax, Tax
deduction at source; Advance payment of tax.




(Compulsory) Paper - IX (Paper Code )
ADVANCEDSTATISTICS M.M.: 80

OBJECTIVE
The (ojective of this course is to help student leam the application of statistical teols and
techniques for decision making.

UNIT-1 Statistical [ecision Theory: Decision enviromment, Expected profit under uncertainty
ard assigning pracabilities and utility theory.

UNIT-2 Statistical Estimaticns. and Testory: Point and interval estimation of population mean,
proportion and variance Statistical Testing - Hypothesis and Errors, Sample size - Large
and Small Samplingtest Z tests, T Tests & F Tests.

UNIT-3 BAsscciation of Attrilutes : Two Attributes, consistency of data, measurement of
Association of Attributes - Percentage method, Co—efficient of Association, Campariscn
of Actual and (you Ie method) Expected frequency's & Issusery Association. .

INIT-4 Statistical Quality Control: Causes of Variations in quality characteristics, Quality
Control charts-purpose and logic, Process under control and ocut of control, warning
limits, ocontrol charts for attributes-fraction defectives ard number of defects, Acoep-
tance sampling.

UNIT-5 Interpolation and Extrapolation - Prabolic Bicnomial, Newton and long rages method.

(Compulsory) Paper — X ( Paper Code ......... )
Business Laws

M.M. 80
OBJECTIVE
The Chjective of this course is provide knowledge of relevant provisions of various laws
influencing business operations.
UNIT-1 SEBI Act-1992: Organisation and objectives of SEBI, Functions and Role of SEBI Rights
and Power of SEBI.
UNIT-2 MRTP Act 1969:Monopolistic Trade Practice Meaning, essentials, Restrictive Trade
Practices - Meaning, Unfair trade practice, MRIP camission offences and Penalties.
UNIT-3 Consumer Protection Act 1986: Needs of Act, Rights of consumers, Cbjectiwves of Act.,
Grievance redressal Machinery, District Forum, State Commission, National Commis-
sim.
UNIT-4 FEMA Act 1999: Objectives; Regulation and Management of FEMA, Penalties Appeal.
UNIT-5 W.T.O.: Brief History of WIO, Cbjectives and Functions, Organisation, W.T.C. and
India, Regional groupings, anti-dumping duties and other NIBs, Doha declaration,
Dispute settlement system, TRIP, TRIMS and GATS.

DS”
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M. Com. III Semester (Compulsory Papers)

ge U= YeI9A BT M quiid TR Dre
Paper - I Ty B IGTRON 80+20 301
g — 1 (Management Concept)

Paper - II | ¥G9cHe TIEN 80+20 302
UoHuy — IT (Organisational Behaviour)
Paper - III | J=gcad oTd oididhe 80+20 303
U9HYH — T11I (Advance Cost Accounting)

Paper - IV | yguéryg o@idd 80+20 304
WA YA & IV (Management Accounting)

Paper — V ey fAviy & fou oraied 80+20 305
oIS — vV (Accounting for managerial decision)
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Special attention to the Students.

M. Com. IVth

Semester

select any one Specialization out of four suggested below.

Optional Group

Optional Group

Optional Group

Optional Group

Optional Group

Optional - Specialization

(A) Marketing

(B) Management

(C) Banking and Insurance

(D) Taxation and
Accounting

() ﬁ'CI'UI:l' (Marketing)

Students are required to

ge g3 geYS P M qutidh TR Bl

Paper — A | fagum & g 80+20 401
e 93 — Al | (Principle of Marketing)

Paper— A Il | fasuq uq faspy gaw 80+20 402
w9 — A Il | (Advertising & Sales Management)

Paper — A Ill | faqure arga=eam= 80+20 403
geq9d — A Il | (Marketing Research)

Paper - A IV | srrisfia fagos 80+20 404
9393 — A IV | (International Marketing)

o




Optional Group - (B) Y9 (Management)

RS ICE UeH BT A quiieh IR B8
Paper —B 1 facdg wg=r 80+20 411
993 —B1 | (Financial Management)
Paper—B1l | p1ffip ya=r 80+20 412
YU —BII | (Personnel Management)
Paper — B III ERIFGREES] 80+20 413
Y9 — BII | (Production Management)
Paper—B IV | 28T ya=f 80+20 414
URUYA — B IV | (Strategic Management)
Optional Group— (C) dfd7T Ud 4197 (Banking and Insurance)
g g3 YIS B A qurfe TR DTS
Paper—C1 | dfdh7 rasR 80+20 421
WY —CI | (Banking Practices)
Paper—C Il | 9Ra & dfb7 Geemu 80+20 422
993 — CII | (Banking Institution in India)
Paper—C Il | offa= ST 80+20 423
U193 — CIII | (Life Insurance)
Paper— CIV | gE=T €47 80+20 425
W9 — CIV | (General Insurance)

s




Optional Group — (D)

PRI U4 i (Taxation and Accounting)

g g UeAIS BT A qoTidh R Bl

Paper-D1 | ¥Rd H Ucuer X 80+20 431
gysquqs — D1 | (Direct Tax in India)

Paper—-DII | U&hldhd a%q Ud T FR 80+20 432
ysags — D11 | (Integrated Goods & Service Tax)

Paper —-DIIl | |aT & &5 § oIl 80+20 433
g 95 — D111 | (Accounting in Service Sector)

Paper - D IV | oigiep ugfadr 80+20 434
ysqus — DIV | (Accounting Methods)
HEayul e :
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M.Com. Third Semester (Compulsory Paper)
TH. . JArd WA — Afard geaud
g BT IJTURVT (FITIH YerH)

MANAGEMENT CONCEPT (Paper — First)
M.M. : 80

OBJECTIVE -

The Objective of this course is to help student understand and
conceptual framework of management and organizational behaviour .

Unit—1 | Schools of Management Thought : Scientific., process. human
behaviour and social system school; Decision theory school;
Quantitative and system school; Contingency theory of
management; Functions of a manager.

Unit —II | Managerial Functions : Planning - concept, significance, types:
Organizing - concept, principles of authority, theories, types of
organizations, authority, responsibility, power, delegation,
decentralization;

Unit — IIT | Staffing; Directing; Coordinating; Control - nature, process, and
techniques.

Unit — IV | Motivation : Process of motivation: Theories of motivation - need
hierarchy theory, theory X and theory Y, two factor theory,
Alderfer’s ERG theory, McCleland’s learned need theory, Victor
Vroom’s expectancy theory, Stacy Adams equity theory.

Unit—V | Group Dynamics and Team Development : Group dynamics -
Definition and importance, types of groups, group formation,
group development, group composition, group performance
factors; Principle-centered approach to team development.




SACHINERCECIVESEERERIR)
ORGANIZATIONAL BEHAVIOUR (Paper — Second)

M.M. : 80
OBJECTIVE -

The Objective of this course is to help student understand and
conceptual framework of management and organizational behavior.

Unit—1 | Organizational Behaviour : concept and significance :
Relationship between management and organizational behaviour:
Emergence and ethical perspective; Attitudes; Perception;
Learning: Personality; Transactional analysis.

Unit —II | Leadership : Concept; Leadership styles; Theories - trait theory,
behavioural theory, Fielder’s contingency theory: Harsey and
Blanchard’s situational theory: Managerial grid; Likert’s four
systems of leadership.

Unit —III | Organizational Conflict : Dynamics and management; Sources,
patterns, levels, and types of conflict; Traditional and modern
approaches to conflict; Functional and difunctional organizational
conflicts; Resolution of conflict.

Unit—1V |Interpersonal and Organizational Communication : Concept of
two-way communication; Communication process; Barriers to
effective communication;

Types of organizational communication; Improving
communication; Transactional analysis in communication.

Unit—V |Organizational Development : Concept: Need for change,
resistance to change; Theories of planned change: Organizational
diagnosis; Organizational Development intervention.

-~
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M. Com - 3rd Semester

Sz IR GRS ICIEE MRS EE IGRID)
ADVANCED COST ACCOUNTING (Paper — Third) M.M. : 80

OBJECTIVE -

This course exposes the students to the basic concepts and the tools used in
cost accounting.

Unit—1 | Introduction — Cost Analysis, concepts and classification, Materials control
— Techniques of Materials control.

Unit —II | Labour cost — Computation and control, Overheads — Accounting and
Control.

Unit — III | Job, Batch, Contract Costing and operating costing.

Unit — IV | Process Costing, Joint products & By — products costing. Uniform costing
and Estimate costing.

Unit —V | Budgetary control — Importance of budgets in accounting. Nature of
budgetary control, Organization for budgetary control preparation zero base
budgeting, performance budgeting. Cash Budget, Production and sales
Budget.

Paper - IV
Yeg® dWi$H (Management Accountin)
OBJECTIVE

The dojective of this course is to aoquaint student with the accounting concepts, tools and
techniques for menagerial decisions.

COURSE
UNIT-1

UNIT-2

UNIT-3

UNIT-4

UNIT-5

INPUTS-

Introduction of Accounting: Management accounting as a area accounting; Objec-
tives, nature and scope of management accounting, techniques of management
acoounting, difference between financial accounting, cost accounting and management
accounting, Management accounting and managerial decisions; Management
acoountant’ s position, role and responsibilities.

Accounting Plan and Responsibility Centers: Meaning and significance of responsi-
bility acocounting; Responsibility centers-cost oentre, profit centre and irvestment
centre, Problams in transfer pricing, (bjectives and determinates of responsibility
centers.

Budgeting.: Definition of Budget; Essentials of budgeting; Types of budgets functional,
master etc. .Fixed and’ flexible budget

Standard Costing and Variance Analysis:, Standard costing as a control technigue;
Setting of stardards and their revision; Variance analysis-meaning and importance; ;
Kirds of variances and their uses—material, labour and overhead variances; Disposal: of
variances; Relevance of variance analysis to budgeting and standard costing.
Marginal Costing: Concept of margiral cost; Marginal costing and absorption, costing,

®
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Marginal costing versus direct, oosting;

REFERENCE

Anthony, Robert: Management Accounting, Tarapore-wala, Mmbai. Barfield, Jessie, Ceily A.
Raibom an-d Michael R. Kenney: Cost Accounting: Traditions and Innovations, South-
Western College Publishing, Cincinnati, Chio. Decoster, Don T. and Elden L. Schafe :
Management Accounting: A Decision Emphasis, John Wiley and SO,ns Inc., New York.

Garrison, Ray H. and EricW. Noreen: Managelllel t Accounting, Richard D. Irwin, Chicago.
Hansen, Don R. and Maryanne M. Moreen: Management Accounting, South-Western College
Publishing, Cincirmati, Chio.

Horngran, C.T., Gary L. Sundem and William O. Stratton’: Introduction to Management Account-
ing, Prentice Hall, Delhi.

Horngren, Charles T., George Foster and Srikant M. Dalior : Cost Accounting: A Managerial
Emphasis, Prentice Hall, Delhi.

Iall, B.M. ad I.C.Jain : Cost Accounting: Principles and Practice, Prentice Hail, Delhi.
Pandey.I.M. : Management Accounting, Vani Publication, Delhi.

Welsch Glerm A., Ronald W. Hilton and Paul N. Gordon: Budgeting, Profit Planning an Control,
Prentice Hall, Delhi

BOOKS RECOMMENDED:

Anthony Robert N. : Management Accounting

Gillet: Management and the account

Wills more : Business, Business Budget and Budgetary Control

Rose U. Fahri : Higher Management Control

Guthmann H.G. : Analsy of finanQial Statement

Smith and Ashburn: Financia,l and Administrative Accountancy

Pinkless and Duakaraley : Accountancy

Mammohan A: Goyal: Management Accounting

Dr. Seeba Kapil : Management Account.
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M. Com - 3rd Semester
Paper —V
ysgaa ffvfa & fy d@i®9 (Accounting for managerial decisions)

OBJECTIVE
The cbjective of this course is to acquaint student with the accomting conoepts, tools and
techniques for managerial decisions.
COURSE INPUTS-
UNIT-1 Break-even-analysis; Assumptions and practical applications of break- even-analysis; oost

NG =h
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volume profit analysis, Decisions regarding salesmix, make or kuy decisions and
discontinuation of a product lire efx.

UNIT-2 Analyzing financial Statements: Method, cbjects ard ratio analysis.

UNIT-3 Cash flow analysis and Fund flow analysis.

UNIT-4 Contemporary Issues in Management Accounting: Value chain analysis; Activity bases costing,

Quality ocosting, Target amd life cycle oosting.

UNIT-5 Reporting to Management : (bjectives of reporting, reporting needs at different mana- gerial

levels; Types of ,reports,” modes of reporting; reporting at different levels of management.

REFERENCE: .

Anthony, Robert: Management Accounting, Tarapore-wala, Mumbai. Barfield, Jessie,. Ceily A. Raibormn
and Michael R. Kemney: Cost Acoounting: Traditions and Innovaticns, South-Westm College
Publishing, Cincinnati, Ohio. Decoster, Don T. and Elden L. Schafe : Management Accounting: A
Decision Emphasis, John Wiley and Sons Inc., New York. Garrison, Ray H. and Eric W. Noreen:
Managament Accounting, Richard D. Irwin, Chicago. Hansen, Don R. and Maryanne M. Moreen:
Management Accounting, South-Western College Publishing, Cincin- mati, Chic.

Horngran, C.T., Gary L. Sundem and William O. Stratton: Intreduction to Management Accounting; Prentice
.Hall, Delhi.

Hormgren, Charles T., George Foster and Srikant M. Dalior : Cost Accounting: A Managerial Enphasis,
Prentice Hall, Delhi. Iall, B.M. and I.C.Jain : Cost Accounting: Principles and’ Practice, Prentice
Hall, Delhi. Pandey I.M. : ‘Management Accounting, Vani Publication, [elhi.

Welsch Glenn A., Fonald W. Hilton and Paul N. Gordon: Budgeting, Profit Planning and Control, Prentice Hall,
Delhi:

BOOKS RECOMMENDED:

I. Anthony Robert N. : Management Accounting

B Gillet: Management and the account

1B willsmore: Business, Business Budget and Budgetary Control

2l RoseU. Fahri : Higher Management Control

2. Guthmamn H.G. : Bnalsy of financial Statement

Z  Smith and Ashburm: Financial and Administrative Accountancy

Z  Pinkless and Duakaraley : Accountancy.

A Manmohan A. Goyal: Managemeht Accounting
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TH.HM. TG WHER — (M.Com. Fourth Semester)
faf¥ifedxor : (A) fauo=
Specialization : (A) Marketing
(1) fauom & Rrgra (Uua — : A—U2H)

PRINCIPLE OF MARKETING (Paper — : A-First)

M.M. : 80

OBIJECTIVE —

The Objective of this course is to facilitate understanding of the conceptual

framework of marketing and its applications in decision making under various

environmental constraints.

Unit -1

Introduction — Meaning, nature, scope and importance of marketing;
Marketing concept and its evolution; Marketing mix: Strategic marketing
planning — an overview.

Unit - 11

Market Analysis and Selection — Marketing environment — macro and
micro components and their impact of marketing decisions : Market
segmentation and positioning ; Consumer behavior : Consumer versus
organizational buyers ; Consumer decision — making process.

Unit — 111

Product Decisions — Concept of a product ; Classification of products ;
Major product decisions : Product line and product mix ; Branding :
Packaging and labeling ; Product lifecycle — strategic implications ; New
product development and consumer adoption process.

Unit - IV

Pricing Decisions — Factors affecting price determination ; Pricing policies
and strategies ; Discounts and rebates.

Unit -V

Distribution Channels and Physical Distribution Decisions — Nature,
functions, and types of distribution channels ; Distribution channel
intermediaries ; Channel management decisions ; Retailing and wholesaling.
Physical Distribution Management.

s T




(1) fasmu= va fasg yawr — (Ue9s : A — i)

ADVERTISING & SALES MANAGEMENT (Paper : A — Second)

M.M. : 80

Unit -1

Introduction : Concept, Scope, Objectives and Functions of Advertising.
Role of Advertising in marketing mix and the advertising process. Legal,
ethical and social aspect of advertising.

Unit - 11

Pre-launch Advertising Decision : Determination of target audience,
Advertising Media and their choice. Advertising messages, Layout of
advertisement and Advertising Appeal. Advertising Copy.

Unit — 111

Promotional Management : Advertising Department, Role of Advertising
Agencies and their Selection, Advertising Budget, Evaluation of Advertising
Effectiveness.

Unit -1V

Personal Selling : Meaning and Importance of Personal Selling, -
Difference between Personal Selling, Advertising and Sales Promotion.
Methods and Procedure of Personal Selling.

Unit -V

Sales Management : Concept of Sales Management, Objectives and
Functions of Sales Managements. Sales Organization, Management of Sales
force and Sales force objectives, Sales force Recruitment :- Selection,
Training, Compensation and Evaluation.




(3) fauuE SfgHET (YTHIUH : A — )
MARKETING RESEARCH (Paper : A — Third)

M.M. : 80
Unit—I | Marketing Research : An Introduction ; Marketing Decisions ; Marketing
Research and Information System.
Unit —II | Marketing Research Methodology, Research Design.
Unit — IIT | Organization of Marketing Research. Specialised areas of application of
marketing research.
Unit — IV | Specialised Techniques of Marketing Research. Motivation Research.
Unit —V | Advertising Research : Planning and Procedure, New Product Research.




(4) ORI fAoE (Ue0H : A — =q2)
INTERNATIONAL MARKETING (Paper : A — Fourth)

M.M. : 80

Unit -1

International Marketing ; Meaning ; Scope, benefits and difficulties of
International Marketing : International marketing and Domestic Marketing,
reasons for entering International marketing. International marketing
environment ; Identifying and selecting foreign market.

Unit — 11

Foreign market entry mode : Product designing, standardisation Vs.
Adaptation ; Branding, Packaging and Labelling.

Unit — 111

Quality issues and after sales service ; International pricing ; International
price quotation ; payment terms and methods of payment.

Unit -1V

Promotion of products and services abroad : International channels of
distribution ; Selection and appointment of foreign sales agents. Logistic
decision.

Unit-V

Export policy and practices in India, Trends in India's foreign trade, steps in
starting export business : Export finance, documentation and procedure.
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