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The Consumer Protection Act 2019 is a crucial piece of legislation in India designed to protect consumer rights.
It creates a comprehensive framework for addressing grievances and fostering a fair marketplace. The act
enhances the capabilities of

regulatory agencies and empowers consumers to seek justice in a more effective manner.



The primary purpose of the Act isto empower consumers by clearly defining their rights and responsibilities. It also aims to
create a robust framework for dispute resolution thatis accessible and efficient. By establishing these key objectives, the Act
seeks not only to enhance consumer protection butalso to promote ethical conduct within the business community,

fostering a marketplace where fairness prevails.

Strengthening Consumer Power Creation of Consumer

One of the pivotal aims of the Act is to truly
empower consumers. This is accomplished by
systematically codifying their rights, which
provides clarity and confidence when making
purchases. Additionally, the Act emphasizes the
importance of consumer education and literacy,
ensuring that individuals are well-informed
about their entitlements and can assert their

rights effectively in the marketplace.

Dispute Resolution Bodies

To facilitate effective and timely resolution of
disputes, the Act establishes a comprehensive
three-tier structure. This framework includes
dedicated authorities operating at the District,
State, and National levels, enabling consumers
to seek redressal closest to their locality. Such a
system not only streamlines the process but also
ensures that grievances are addressed promptly

and efficiently.

Fundamental Rights of
Consumers

In its commitment to safeguarding consumer
interests, the Act clearly delineates six
fundamental rights. These include the vital
rights to be informed about products and
services, the autonomy to make choices based
on informed decisions, and the ability to seek
redressal for grievances. By enshrining these
rights, the Act aims to ensure that consumers
are treated with dignity and fairness in all

transactions.



Regulations
Governing E-
commerce Activities

The Act requires that e-commerce
platforms maintain transparency and
accountability measures, ensuring
consumers are adequately protected
from potential fraud and misleading
practices.

Requlations on Unfair
rade Practices

The law explicitly prohibits misleading
advertisements and any form of unfair
trade practices, thereby fostering a
stronger sense of trust and reliability
between consumers and businesses.

Regulations on Product Liab

Manufacturers hold legal liability for any
defective products they produce, which
serves to promote accountability in the
industry and protects consumer safety
effectively.



Essential Rights
to Consumers

The six fundamental rights
empower consumers by
ensuring they have access
necessary information to
informed choices and that
grievances are addressed
swiftly.

2 K%y Responsibilities That
hat Every Consumer
Should Acknowledge

Consumers are encouraged
to utilize products
thoughtfully while actively
standing up for their rights
In the marketplace.
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Educational Initiatives
Focused on Consumer
Awareness

Regulatory bodies work
diligently to educate
consumers, aiming to
reduce instances of fraud
and to foster ethical
practices within the
marketplace.



Significance and Effects of the
the Act

The introduction of the Consumer
Protection Act 2019 holds great

In reshaping consumer rights and
protections across India, ensuring a
equitable marketplace.

Envisioning Future Pathways

The ultimate success of this Act
largely depends on how effectively
it is implemented and the
willingness of regulatory bodies to
engage proactively with consumer
Issues.

Urgent Call to Engage

It is imperative for consumers to
actively seek knowledge about their
rights and work in conjunction with
various stakeholders to ensure
accountability and maintain a fair
NEIGH



What ae fnewerts,

ORyiomeeh fTour
ahout wre | ov




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

